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The solid waste 
management & recycling 
industry has experienced 
enormous changes over the 
past few years. One of our 
most important jobs as 
recycling professionals is to be 
a stabilizing force that provides 
clarity about what recycling is 
and is not and describes proper 
methods for participation. 

A Stabilizing 
Force Is Needed
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Confusion Kills the Message

People are justifiably confused by the mixed messages 
about the state of recycling in America.

Environmental professionals, scientists, and 
educators have been vocal advocates of recycling 
for decades and many people were challenged to 
recycle because it was the “right thing to do.”  
However, numerous negative media stories over 
the last two years have caused members of our 
communities to question the benefits of 
recycling.  Recent headlines like Recycling is 
Garbage, Recycling is Dead, and Recycling: 
Wasteful, Expensive, Pointless have certainly 
muddied the waters. 
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How Do We Set the 
Record Straight?

Keep It Consistent

Awareness is the greatest driver of 
behavior change. We at the Alabama 
Recycling Coalition, and our partners, must 
lead the way in developing clear, regular 
messages in order to sustain successful 
recycling programs throughout Alabama. 
To begin with, our team should SPEAK with 
one voice. That means that we should use 
consistent words in our descriptions, 
instructions, slogans, and terminology.
Repeating a consistent message using the 
same style, and same words is imperative 
to the achieving AWARENESS.
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Staying on Message
Intentional Communication
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“When we stay on 
message, we 

communicate exactly 
what we want our 

audience to know. We 
create harmony 

between our words, 
visuals and actions and 

we deliver a clear, 
powerful and 

irresistible call to 
action.”

Celia Alario

It’s essential that we work together to develop 
clear, intentional statements about our mission. 
We must be proactive in presenting the 
economic, environmental, health, and 
community virtues of recycling. Also, we must 
be unified and ready to provide quick responses 
to counter misinformation. 
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Why Visual Consistency Matters
Yet, how many of our communities have signage 
and public space trash and recycling collection 
receptacles in assorted styles and colors?  

Most of us  work in departments with small 
budgets. We are masters at doing the best we 
can do at the lowest costs. My department is 
extremely mindful of working within a tight 
budget and like you, I’ve had to be creative in my 
efforts to be consistent.  The City of Guntersville 
is known for its beautiful lake and recreational 
areas. We have numerous outdoor areas and it 
wasn’t reasonable for us to replace all of our 
receptacles to a uniform style at one time. 
Instead, we had to develop a comprehensive plan 
of how many we could afford to replace each 
year. Likewise, our local schools had a 
hodgepodge of collection bins and signage. By 
collaborate with organizations like ADEM and 
Keep America Beautiful cities like Guntersville 
and Tuscaloosa have been able to receive grant 
funds that have helped us to make huge strides in 
our on-going efforts to be consistent in our 
recycling programs.
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Approximately 65% of the population 
have been identified as visual learners. 
This means they understand and 
remember best through visual 
communications.  Inclusion of consistent, 
appropriate colors, fonts, logos, images, 
and regular placement  of these visual 
cues are essential to successful 
interactions. We need to consider the 
significant impact studies on the 
psychology of color and visual image 
usage has had on marketing and public 
relations.
Having a memorable, uniform visual 
identity helps members of the public to 
remember who we are and what we 
expect them to do. Think about it what 
color specific slogan is usually associated 
with recycling initiatives? Going GREEN, 
right? 



TREY
r e s e a r c h

Keep It Relevant

Make It Personal

Finally, we need to make certain 
that our exchanges are relevant. 
ARC’s state-wide recycling 
campaign was called “Recycling 
Works for Me” and my program’s 
tagline, “Recycling Makes Sense 
Because It Makes ¢ents” are 
examples of messages that can help 
our audience to make personal 
connections with our messages. 
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Nicole Reyes

Alabama Recycling Coalition

nicole.reyes@guntersvilleal.org
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Thank You
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